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Questions




October 2022

MARR Consultation

Consultation Timeline

December 2022

November Deadline for written January 31, 2023
: : bmissions — final Program plan due to
Public Webinar S . . .
consultations deadline will be 45 days Manitoba Climate,
after full program plan Environment and Parks
released

Manitoba CEP
Consultation — Date -to
be announced
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Stakeholder Consultation Process

°* The Manitoba Household Hazardous Material and Prescribed Material
Stewardship Regulations (HHW) and the Household Hazardous Material
and Prescribed Material Stewardship Guidelines set out the conditions for
the consultation process for proposed amendments to the program plan

* When the DRAFT Program Plan is ready, we will

* draft plan will be posted on product care website

* notice of consultation will be provided to various stakeholders including but not limited
to Industry associations, manufactures, distributors, retailers, collection sites,
collection event hosts, service providers, NGOs, and public
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Product Care’s EPR Programs

Paint + HHW
proposed

i
/
|
= I
Canada
/
=

S AN

Newfoundland & Labrador

(¥)ElectroRecycle
Alberta
= = Nova Scotia
% Saskatchewan
Manitoba New Brunswick

S HSP proposed @

Mattress in AB @
. = L

RSSKﬁ'éﬂg % Lighting

proposed in NS

Pressurized containers
proposed in QC




Product Care’s MB HHW Program

* MB HHW Program has been the approved EPR program for HHW since
2011.

* Product Care operates the program pursuant to the requirements under
the MB HHW Regulations on behalf of Producers of HHW products sold In
MB who are members of Product Care

* Program Is funded by Environmental Handling Fees (EHF) on the sale of
program products into the province of Manitoba.
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Product Care’s MB HHW Program

* Program Products covered in MB Include
° Paint

* HHW (Pesticides, Toxics, Corrosives, Physically Hazardous Products and
Flammables)

* Lights (CFLs, Fluorescent Tubes, Accidently broken CFLs and Tubes)

°* The Program, on behalf of producers oversees, amongst other things
* Collection, transport, recycling/responsible disposal
* Consumer Program Awareness

* Province wide collection system/network.
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* Accessibility

* Consumer
Awareness

* Collection
Targets

11



Performance Measures — Accessibility

Current

e Have one site in each of the 11 regions. —
Program Plan

e Completed

e |ncrease the number of full HHW collection sites

by 10 from approval date (July 2018 — 23 were e Completed - 34 by end of 2021

2a ehe established) — Approval Letter
Accessibility

e The Program will work with other agencies and
partners, such as Indigenous and Northern

Affairs Canada over the coming years to identify | o Completed — Continued Winter Road
First Nations communities that have identified

HHW as a priority under their solid waste Project Involvement and Collections

management strategy and are willing to partner
with the Program
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Performance Measures — Accessibility

Proposed

* Increase the number of communities that | * Program has reached maturity
receive a full HHW collection service by 7 * Focus will be on expanding Full HHW service
from submission date (January 2023)

Accessibility

 Continuing to work with ISC, First Nations
communities, Northern and Remote

communities to identify communities  Continue the work we’re doing with the Winter
where HHW is a priority and where Road Project and support new communities
communities are willing to partner with who are willing to partner

the Program — continuation of the winter
road project (or an equivalent)
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* Accessibility

* Consumer
Awareness

* Collection
Targets
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Consumer

Awareness

Performance Measures — Consumer
Awareness

Current

* |mprove public education and
awareness to improve public
participation in the program

Completed

* Hold a survey every 2 years.
Target Consumer awareness

e 46% (Paint) and 53% (other HHW)
by 2021.

Completed surveys in 2021, 2019,
2017.

In 2021, Program achieved
72% (Paint) and 74% (HHW)
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Performance Measures — Consumer
Awareness
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Performance Measures — Consumer
Awareness

Program has reached maturity.

Program Products are not used by everyone, so 100% consumer awareness may not be
achievable, and the law of diminishing returns applies to consumer awareness.

* HHW programs across other provinces, that have been running for longer than Manitoba, struggle to breach
the 80% mark. (BC — 75% for Paint 67% for HHW, SK — 80% for Paint)

* When HHW programs reach +70% the rate of increase in consumer awareness between surveys falls.

During the next 5 year program plan, focus will be on

* Consolidating our improvements in consumer awareness, cementing the knowledge for consumers that they
can recycle these products

* Increasing the overall consumer awareness target over the 5 year program plan
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Consumer

Awareness

Performance Measures — Consumer
Awareness

Proposed

awareness to improve public
participation in the program

* |mprove public education and .

The regulations already contain the
provision for the program to improve
public education and awareness

Target Consumer awareness
* Maintain a minimum consumer
awareness level of 72% for HHW

* Hold a survey every 2 years. .

The Target seeks to consolidate the
gains we've made over the last 5
years.
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* Accessibility

* Consumer
Awareness

* Collection
Targets
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Performance Measures — Collection

Targets
Current

* Paint-10% increase on 2015

e Completed
, levels
Collection
Targets . .
* Lights —20-28% increase over . Combleted
2015 levels P
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Performance Measures — Collection
Targets

°* Program has reached maturity.
* Paint and HHW are consumables.

°* The program actively promotes BUD (Buy what you need, Use what you need, Dispose of
the rest)

* As they are consumables, and we collect what's left (the residuals), the most environmentally friendly outcome
Is for the amount of L to go down. Therefore collection targets for consumables are counter-intuitive to effective

program performance.

* This Is consistent with other programs who manage consumable products.

° During the next 5 year program plan, focus will be on

* Consumer Awareness — the more consumers are aware they can recycle these products, whatever residual
product remains is likely to be recycled

* Providing collection services to consumers

producl:care
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Performance Measures — Collection
Targets

Lights are a product, not a consumable. However collection targets are still problematic.

Program lights include CFL's and Tubes. These materials are being replaced by LED’s
across the industry.

Some markets are moving to ban CFL's

Average sales of CFLs and Tubes over the past 5-year program plan (2016-2021) have
fallen by 53% In comparison with the previous 5-year program plan (2012-2016).

Units collected have outpaced new units sold in a few previous years

Based upon average life span, the total number of CFLs available to collect will flatline and
then begin to fall
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Performance Measures — Collection
Targets

Sales of Fluroecent Lights
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Performance Measures — Collection
Targets

Looked at the logarithmic trendline for lights collections since the program began

Used this trendline to estimate the total amount of lights collected in the years going
forward

Set a baseline using an average of the past 7 years of program collections. 2015-2021

* |CI collections only started in 2020.

* Added an estimate for ICI lights collected to each year between 2015-2019 to ensure baseline reflects ICI
lights will be collected each year as part of the new program plan.

Average Baseline I1s 265,000 units per year.

Program forecasts between a 3-7% increase based on trend lines for the 2023-2027
program plan.
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Collection

Targets

Performance Measures — Collection

Targets

Proposed

e Paintand HHW

* No collection targets for consumable
products

* Lights

e 3-7% increase over baseline levels.

28



Agenda

Scope and process of consultation
About Product Care
About the HHW Program

Changes to the program plan
Questions

29






.....

For more information,

please contact:

Richard Hodges, Manitoba Program Manager
manitoba@productcare.org.
(778) 311- 1019




Thank You



